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Downtown has growing pains 
By DEBORAH ZIFF 608-252-6120 
dziff@madison.com 

The state of State Street is strong, says a study by a local 
business group.

But Downtown Madison is experiencing growing pains -- 
regional competition, condo developments and a new 
check on Downtown bars. And in the study, the 
Downtown Madison Market Analysis, the authors make 
suggestions on how State Street can grow smoothly and 
remain a Madison mecca.

Downtown Madison Inc. asked UW-Extension to conduct 
the study because the group wanted to better understand 
who Downtown customers are and pinpoint holes in retail 
or service. 

"To keep our central district healthy, you need the right 
business mix, " said DMI president Susan Schmitz. 
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• How state street stacks up 
• Lampert Smith: Bad timing, bad location for Madhatters 

The study was paid for by Madison Central Business 
Improvement District and the city of Madison. The information 
will become part of a broader DMI program focusing on 

"retention, expansion and recruitment " for Downtown businesses, Schmitz said.

Now armed with demographics and buyer data from the study, umbrella business groups like DMI have the tools to guide 
business owners toward strategic decisions.

But part of State Street 's lure is also its primary challenge. Because it isn 't a traditional mall, one person or group cannot 
dictate where stores are placed, making a vision for the future of Downtown nearly impossible to implement.

"The challenge we have in our Downtown versus a major mall is you have separate property owners, " Schmitz said. "It 's 
pretty hard to say Mr. and Mrs. X, this is what you need to put in your space. ' "

The study area is a 1-square-mile region bounded by Park Street, Lake Mendota, Blair Street, Lake Monona, Regent 
Street and Proudfit Street.

The survey 's authors identified three major challenges facing Downtown: growing regional retail competition, a suburban 
office market and negative public perceptions. These perceptions range from "there 's no parking " to "no one lives 
Downtown, " said Mary Carbine, executive director at the Business Improvement District. 

The authors recommended that Downtown focus on commercial niches to reach four key consumer groups: Downtown 
employees, Downtown residents, college students and visitors. 

The study didn 't identify a need for a grocery store because a second Willy Street Co-op location is planned to open in 
Metropolitan Place Phase II at North Broom and West Mifflin streets.

But there does need to be a focus on eclectic and local stores, Schmitz said. "Not the same as you would find in malls, " 
she said. "We need to give people a reason to come Downtown. "

State Street could also benefit from clustering stores that complement each other and match clientele who frequent those 
areas. For instance, a concentration of home stores, gifts, dining, and arts and entertainment on the Capitol Square and 
the 100 and 200 blocks of State Street might be successful in reaching condo residents and Downtown office workers, 
according to the study. 

The study also looked at five "peer communities " to learn from similar downtowns. Matt Kures, one of the study 's authors, 
stressed that Madison shouldn 't try to morph into one of these cities but could learn from things these communities are 
doing right. For instance, some cities have developed successful niches around home furnishings and apparel.

Still, Madison remains incredibly vibrant, which was clear when Kures called other cities and they told him "we study 
Madison. "
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1 comment : add a comment 

Peon 
Forumite 
Joined: 03/10/2005 
Total posts: 63 

How about a common sense addition of stores for daily needs? That would make it 
unnecessary to burn gas, time and money, to the nearest suburban mall, for 
something as simple as underwear or towels! Money would stay Downtown! What a 
concept! 
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1Bronze Fonzie? Visit Milwaukee, a nonprofit group 
promoting tourism, wants to immortalize Arthur “The 

Fonz” Fonzarelli of “Happy Days” fame with a life-size 
bronze sculpture in the city. The group has raised $45,000  
of the $85,000 needed to commission the statue.

2Angry buzz: An Ohio man mad that 
he wasn’t going to be sold a house 

where he was living used a power saw to 
cut through the walls and siding at about 
chest level all the way around the house.

3Smelly highway: A truck carrying 
rotten meat for a recycling com-

pany crashed and spread its pungent 
cargo across a Kentucky Interstate 
Wednesday, closing part of the road.

4Hydrant gone: A fire hydrant in Hill-
sboro, Ohio, that’s painted as a U.S. 

flag, has been removed from a dog park 
after complaints it was disrespectful to 
let dogs use it to do their business.

5Legal goats: The 
Seattle City Council 

voted unanimously to 
allow pygmy goats as 
legal pets in the city.
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Downtown Ann Arbor  
is intertwined with the  
University of Michigan, 
home to approximately 
40,000 students. Ann Arbor 
has been successful in creat-
ing an environment with 
equal amounts retail, bars,  
restaurants and service. 

About half franchise and 
half locally owned  
businesses.

Ann Arbor’s downtown 
has two retail clusters, one 
focused on student needs 
and one targeting the 
general public. The two are 
connected by a transitional 
retail corridor.

How State Street stacks up
In a study chartered by Downtown Madison Inc., UW-Extension examined five of Madison’s peer com-
munities to identify Downtown Madison’s opportunities and threats. Each community was chosen because 
of similarity in size (with the exception of Austin), presence of a major university and in many cases because 
it is home to the state capital. Downtown districts were designated by the respective communities.

Although Austin is larger 
than Madison, it has impor-
tant similarities: home to the 
state flagship university, the 
state capital and a  
progressive culture. Eight 
schools in the area means 
80,000 students live there. 
Austinites have adopted 
the unofficial motto “Keep 
Austin Weird.”  

If you remove fast food 
restaurants, only five of the 
remaining stores are national 
chains, according to some 
estimates.

Austin has succesfully 
integrated its identity as a 
“green,” socially conscious 
community into its busi-
ness-recruitment strategy.  
National chains who identify 
themselves with this ethos 
are drawn there.

Boise is the largest city in 
Idaho with a blossoming 
downtown retail district 
and a robust business 
presence, even though few 
people live downtown. 
Boise State University is 
located a few miles outside 
of downtown. It takes 13 
minutes to walk the whole 
downtown.

Downtown Boise is not 
home to many national 
chains

Downtown Boise has a 
developing women’s ap-
parel niche, something that 
distinguishes it from the 
nearby shopping mall. 

Boulder has actively at-
tempted to attract families 
downtown by integrating 
street-level entertainment. 
The result is a unique 
environment. 

85 percent locally owned

The downtown retail district 
is focused around the 
pedestrian mall on Pearl 
Street. The University of 
Colorado-Boulder lies about 
one mile from downtown 
with a small commercial 
district of its own, so col-
lege students do not rank 
among the most important 
consumer segments. 

Lincoln, which is the hub of 
state and county govern-
ment and home to the main 
campus of the University of 
Nebraska, has developed a 
performing arts niche.  
O Street, the traditional  
retail corridor, targets  
college students and has  
a concentration of bars.

Abundance of locally  
owned businesses.

Lincoln has a large down-
town movie theater, filling a 
major need for the college-
age consumer segment 
and creating an anchor for 
the entertainment niche 
downtown.

Madison
Population 223,389*

Ann Arbor, Mich.
Population 113,206*

Austin, Texas
Population 709,893*

Boise, Idaho
Population 198,638*

Lincoln, Neb.
Population 241,167* 

Madison  
could learn ...

* Populations according to 2006 U.S. Census estimates

Boulder, Colo.
Population 91,481*

The main thoroughfare 
of Downtown Madison 
— from State Street to the 
Capitol Square — remains 
vibrant. But the area is 
constantly changing. The 
latest: a freshly passed 
alcohol density plan and 
proliferation of condos.

85 percent locally owned, 
5 percent national  
franchises, 10 percent  
nonprofit/government/ 
cultural

DEBORAH ZIFF, GEORGE McCUE – State JournalSOURCE: 2007 Downtown Madison Market Analysis

93.1% rent

2.8% own

4.1% unoccupied

81.6% rent

12.8% own

5.6% unoccupied

66.2% rent

26.4% own
7.4% unoccupied

76.8% rent

9.4% own
13.8% unoccupied

55.4% rent

30.2% own

14.4% unoccupied

65.6% rent

13.2% own
21.2% unoccupied
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Brewers remain 2 back; 4 games to go 
Oates: Scoreboard, Cardinal distractions
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THE SETTLEMENT
In Janesville: Relief strike was short  
Wineke: Retiree health care problems

THE NUMBER

3 Combination of 
Cubs wins and 
Brewers losses 
that would 
eliminate 
Milwaukee

Panel widens Ziegler conflict probe
By DEE J. HALL

dhall@madison.com
608-252-6132

A panel investigating conflicts 
of interest by Wisconsin Supreme 
Court Justice Annette Ziegler sig-
naled Wednesday that it plans 
to expand the probe by further 

examining Ziegler’s ties to West 
Bend Savings Bank and her state-
ments prior to this spring’s elec-
tion about those conflicts.

The three-judge panel ordered 
Ziegler and the Wisconsin Judi-
cial Commission to provide ad-
ditional information about a re-
ported $2 million in loans Ziegler 

and her husband received from 
West Bend Savings Bank, where 
J.J. Ziegler serves on the board of 
directors. In their request for ad-
ditional information, the judges 
cited media reports detailing po-
tential conflicts of interest beyond 

Downtown has growing pains

A new study 
suggests ways to 
keep Madison’s 
most famous street 
healthy and vibrant.

By DEBORAH ZIFF
dziff@madison.com

608-252-6120

The state of State Street is 
strong, says a study by a local 
business group.

But Downtown Madison is 

experiencing growing pains 
— regional competition, condo 
developments and a new check 
on Downtown bars. And in the 
study, the Downtown Madison 
Market Analysis, the authors 
make suggestions on how State 
Street can grow smoothly and re-

main a Madison mecca.
Downtown Madison Inc. asked 

UW-Extension to conduct the 
study because the group wanted 
to better understand who Down-
town customers are and pinpoint 
holes in retail or service. 

“To keep our central district 

healthy, you need the right busi-
ness mix,” said DMI president 
Susan Schmitz. 

Bill seeks 
to regulate 
breeders 
of puppies
State action would end 
unhealthy puppy mills 
and protect consumers 
buying pets.

By MARK PITSCH
mpitsch@madison.com

608-252-6145

The 6-week-old rat terrier pup-
py was malnourished, covered in 
urine and suffering from worms 
when Caroline Holden bought it 
from a breeder for $90 four years 
ago.

Only later did she realize that the 
breeding operation — with about 
100 puppies — more than an hour 
outside of Madison was an unreg-
ulated, unlicensed business that fit 
the definition of a “puppy mill.”

“The dog was a mess,” said 
Holden, of Madison. “It was hard 
to decide what to do. I did pur-
chase the dog just because it was 
so sick. It was all very scammy, but 
I feel lucky to have him.”

‘A social,
economic 
tragedy’
The ratio of blacks in jail 
cells to blacks in college 
dorms is about 3 to 1.

By STEPHEN OHLEMACHER
Associated Press

WASHINGTON — More than 
three times as many black people 
live in prison cells as in college 
dorms, the government said in a 
report to be released today.

The ratio is only slightly better for 
Hispanics, at 2.7 inmates for every 
Latino in college housing. Among 
non-Hispanic whites, more than 
twice as many live in college hous-
ing as in prison or jail.

The numbers, driven by men, 

Union House Tavern to close; pieces of history to be sold
By PATRICIA SIMMS

psimms@madison.com
608-252-6492

The Union House Tavern on 
East Washington Avenue, where 

Union soldiers from Camp 
Randall stopped to cash their 
paychecks before heading off to 
fight the South, will close in the 
next few weeks, its owner con-
firmed Wednesday.

Jane Curtis, who owned the 
historic tavern at 2609 E. Wash-
ington Ave. with her husband, 
Earle Ehrhart, for 23 years, said 
the East Washington reconstruc-
tion hurt business and limited 

access to her parking lot. Also, 
heating costs on the 1850s-era 
building have been crushing.

So, while the building itself 
belongs to Madison developer 
Todd McGrath, the history be-

longs to her — and she’s selling 
it. That includes a 150-year-old 
oak bar and back bar and a gal-
lery of old photos.

Please see state, Page A11

Please see TAVERN, Page A12 Please see jail, Page A11

Please see puppy, Page A9
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• Tips for buying a dog. A9

Ziegler probe expanded
The news: The Judicial Conduct Panel on Wednesday 
expanded its probe into conflicts of interest involving  
Wisconsin Supreme Court Justice Annette Ziegler.
What does it mean? The panel will not limit itself to 
considering 11 cases involving West Bend Savings Bank in 
which Ziegler acknowledged having a conflict of interest 

while serving as a Washington County 
Circuit Court judge. The panel will also 
look at other West Bend cases, ad-
ditional financial ties between the bank 
and Ziegler and Ziegler’s pre-election 
statements about whether she had a 
conflict of interest.

• Susan Lampert Smith on Madhatters’  
controversial new location. B1
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