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= 37,000 Wisconsin youth involved
in organized 4-H clubs

= Approximately 100,000 youth
participate in some form of 4-H
programming

= Wisconsin boasts 2,000 4-H clubs

= 2,972 youth are in 79 Wisconsin
4-H After School clubs

= The Wisconsin 4-H Foundation
provided $107,703 in the 2006-
2007 fiscal year to fund
Wisconsin 4-H programs

= 148 companies made corporate
donations to support 4-H youth
last year

= Almost 700 individuals,
corporations and foundations
helped to make this funding
possible

A Spotlight on Bronze Clover Sponsor - Sargento Foods

Sargento Foods, a third-generation family-owned Wisconsin cheese company, has
become a Wisconsin 4-H Foundation Bronze Clover Sponsor for the first time, but the
company, lead by Louis Gentine (President and CEO) and his family, have been avid
4-H program sponsors and participants for many years in their southeastern Wisconsin
business communities of Plymouth, Kiel, Hilbert and Elkhart Lake.

This innovative cheese marketing
business began in 1949 by Leonard
Gentine, and has been carefully built
on his belief in “People, Pride &
Progress.” The “People” of Sargento
are the foundation of the company
and “present high moral ethics, trust
and creativity”--a philosophy based on
the same principles as those learned
through 4-H participation, making
this company an ideal sponsor for the
Wisconsin 4-H Foundation.

Barbara Gannon, Vice President
of Corporate & Marketing
Communications, emphasizes that
Sargento Foods focuses their charitable
support on community-based food and shelter programs such as Habitat for Humanity,
Hunger Task Force and Second Harvest, as well as family
and youth-oriented programs like 4-H. These include
4-H county fair events like meat-animal sales and food
related programs.

%M@' Members of the Gentine family have been active
Our Family’s Passion is LAZECTT" o pticipants, leaders and supporters of the 4-H programs
for several generations in the Sheboygan County area.
Because Sargento Foods is an integral part of the Wisconsin dairy industry—procuring
quality cheese from over 25 cheese plants in this state—they have also been an active
supporter and participant in the 4-H Dairy Projects.

Louis Gentine, President and CEO
Sargento Foods
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Cousin’s Subs Moo-La-Palooza Contest Provides 4-H Moola!

For the fourth straight year, Cousins
Subs held its crowd-pleasing Moo-la-
palooza Contest at the Wisconsin State
Fair on Saturday, August 11. And for
the fourth year, Wisconsin 4-H received
“moola” from the contest, donated by
Cousins Subs to support nearly 100,000
Wisconsin 4-H youth. Cousins Subs
donated an increased amount this year
of $2,650 for general 4-H program use.
Both adults and youth entered this hugely
popular contest and hundreds of people
cheered them on as they gave their best
“Moo” for 4-H!

Cousins Subs has expanded their 4-H
support each year of the contest, and
they are currently a second-year Bronze
Level State 4-H Sponsor of Wisconsin
4-H programs. Although new to the concept of 4-H, the Cousins Subs personnel have
enthusiastically partnered with 4-H and have made this a win-win event for everyone.

The support of Cousins Subs has an impact far beyond the day of the Moo-la-palooza
contest. Their donation helps to keep fees low so all youth can participate, helps to
supply updated educational curriculum and resources, and provides for volunteer and
leader training. Wisconsin 4-H is “moo-ving” right along, thanks to Cousins Subs.

Greg Hutchins
State 4-H Youth Development
Program Leader accepts
the Cousins Subs check
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16" Annual Wisconsin 4-H Foundation Meat Products Auction
A Smashing $41,000 Success!

The 16" annual Wisconsin 4-H Foundation Meat Products
Auction started off in a big way as Kickapoo Locker Services’
Grand Champion Ham was sold for a record high price of
$6,505. It was jointly purchased by the Herdeman Corporation
of Cudahy, the Janesville Animal Medical Center, LeRoy C.
Haeuser & Co. S.C. Rural Insurance of Cedarburg, Riteway Bus
Service, Inc. of Richfield, Rupena’s Fine Foods of Milwaukee,
the Rural Mutual Insurance Company of Madison, and the
Wisconsin Farm Bureau Federation of Madison. Then the
winning buyers re-sold the grand champion ham to Capn’s
Catering of Johnson Creek for $1,750, earning a total of $8,255
for Wisconsin 4-H programs. The consortium’s purchase got
the Auction off to a winning start, resulting in an all-time high
total of over $41,000 raised from auction bids, donations, and

Governor Jim Doyle
greets Wisconsin meat
processors Paula and
Jim Zuber of Zuber’s
Sausage Kitchen

sponsorships.

Another highlight of the auction was the special donation pledges for the 4-H After School
program, raising thousands of dollars in just a few minutes. The funds raised from the auction
will be used for Wisconsin 4-H youth programs statewide benefiting all of the nearly 100,000
Wisconsin 4-H youth.

At the Tuesday evening, August 7 State Fair event, UW Colleges and UW-Extension
Chancellor David Wilson shared his belief in the value of 4-H and then introduced Wisconsin
Governor Jim Doyle. Governor Doyle welcomed the 200 meat processors, bidders and 4-H
supporters, before turning over the gavel to Auctioneers Gary Finley and Bob Johnson. LeRoy
Haeuser, Wisconsin 4-H Foundation Board President, received a $3,000 sponsorship check
from the Wisconsin Association of Meat Processors (WAMP), presented by the Vice President
of WAMP, John Haen of Haen Meat Packing in Kaukauna.

Sponsors of this year’s auction included the Wisconsin 4-H Foundation, the Wisconsin
Association of Meat Processors, and the Wisconsin State Fair. The Marshfield Clinic’s
National Farm Medicine Center and Rupena’s Fine Foods of Milwaukee were sponsors of the
pre-auction dinner.

Wisconsin Milk Marketing Board Helps Sponsor 2007 “Got 4-H”
Wisconsin 4-H & Youth Conference

The 87th annual Wisconsin 4-H Conference was held in Madison in June, and Wisconsin
Milk Marketing Board (WMMB) sponsored one day of seminars during the conference. Their
sponsorship covered sessions such as Self Defense, Leading Recreation Activities, Medical
Careers, Club meetings, Discovering Biotechnology, Share Your Ideas with State Legislators,
Dairy Dazzling Calcium Carnival, and many more seminars.

WMMB, funded by Wisconsin’s 14,000 dairy farm families, has been an advocate and funder
of 4-H programs since its inception in 1983, including the annual 4-H Dairy Promotion com-
petition, the “Calf in the Classroom” education programs, and most recently the “Wisconsin
CowParade” that benefited Wisconsin 4-H.

The “Got 4-H” Youth Conference
brought together youth with a variety

of backgrounds to exchange ideas, form
friendships, and learn important skills.
Participants were expected to share their
new skills with their club or community
back home, putting to practical use the knowledge they acquired at the conference.

For many youth, this was their first involvement in a state-level activity, and it gave them an
opportunity to develop their leadership, teamwork, and communication skills while learning
more about themselves and the world around them.

The Wisconsin Milk Marketing Board, the state’s promotion agency for the national “Got
Milk?” campaign, was also a major sponsor of the North Central Region 4-H Volunteer Lead-
ers Forum, hosted by Wisconsin this year.

WISCONSIN MILK
MARKETING BOARD

WisCcoNSIN DAIRY PRODUCERS

An Auction Interview with Tom
Thieding, Executive Director of
Public Relations & Director of the
Farm Bureau Foundation

Why does Farm Bureau support
the Wisconsin 4-H Foundation?

Part of the mission of Farm Bureau is
to develop leaders. We recognize that
4-H is a great organization to start in the
development of future leaders. Farm
Bureau and other agriculture-related
organizations appreciate the leadership
development that 4-H offers thousands of
youth.

What benefit does Farm Bureau get
from its support of 4-H?

Again, 4-H lays that foundation of
individual leadership development which
is so essential to Farm Bureau and other
agriculture-related organizations for
the future. 4-H is one of the best youth
development programs around for rural
youth. It's important the core of rural
youth development is maintained. Farm
Bureau also recognizes that because 4-H
has been so successful, it needs to provide
leadership and program opportunities
in non-rural areas as well, such as after
school programming. Farm Bureau
supports 4-H in many ways throughout
the year because of the alignment with
our mission. And, it supports 4-H at the
annual Meat Products Auction because it
simply is a lot of fun! This event allows
us to network with other agriculture and
non-agriculture businesses and encourage
them to participate along with us.

Tell us about your personal 4-H
experiences?

My parents and grandparents were
general leaders in the Elder Ridge 4-H
Club, Sauk County. | was a 4-H member
in that club, of course. | re-connected
with 4-H after college through my
position as press secretary to former U.S.
Congressman Steve Gunderson, in the
late 1980s. Every summer, as part of
Congressman Gunderson’s staff, | would
host the Citizenship Washington Focus
4-H youth traveling to Washington, D.C.
My role was to present an overview of the
U.S. government’s legislative process.

What 4-H experiences have created
lasting impressions on you?

| was given an opportunity and guidance
on all club officer roles. That was

an incredible “learning leadership”
experience. Another lasting impression

is that | was the only boy in foods and
nutrition and | always beat-the-socks off
the girls in competitions. | still very much
enjoy cooking!
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The Timpact of 4-H...
Why do you support the Wisconsin 4-H Foundation?

Meat Product Auction buyers, Rich and Evelyn (Evie) Rathke met showing beef
in 4-H in 1956. President of Hartmann Sand & Gravel Co., Rich is proud to be a
supporter of the annual Meat Products Auction year after year. “We support
4-H because it promotes the values that we feel are important. We
support the Meat Products Auction because it supports 4-H and the
independent butcher shops.”

Married in 1960 Rich and Evie have 6 children and 18 grandchildren, many of
whom are involved in 4-H including beef, hogs, sheep, several additional animal
projects, and a variety of cultural arts projects. Evie states that having several of
the family’s children and spouses as 4-H leaders is very meaningful. She goes on
to say that some of the children have found their spouses and careers through 4-H.
All family members have learned responsibility and cooperation while
developing a good work ethic from being in 4-H.

In approaching the first Meat Products Auction, Rich, as an experienced auctioneer
knew that the first item sold would set the tone for the entire sale. “Going after that
ham until we got it was our way of paying back 4-H for all the good things that it
has brought our way. Little did we know that we would be coming back year after
year. We have supported Kewaskum Frozen Foods and others over the years. In
2007, we purchased the Grand Champion smoked turkey from County Fresh Meats
(Bayer Family).” The Rathkes held a company picnic right after the State Fair. All
employees had a chance to taste the delicious turkey.
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