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WHAT I DO: 
I find ways to improve energy efficiency.  
COMING TUESDAY IN BUSINESS

EXECUTIVE Q&A

COMPANY PROFILE

Bank head 
grew up 
in the 
business
By MARV BALOUSEK
mbalousek@madison.com
608-252-6135

Home Savings Bank was 
founded in 1895 by executives 
of a title company, an insur-
ance agency and a lumber-
millwork company to provide 
home mortgage loans. 

Jim Bradley is a second-
generation president who 
recalls hanging out at the 
bank as a young boy with his 
father, James, who preceded 
him as president. He said he 
learned to drive by going out 
to inspect construction sites 
for loan verification and later 
became a teller and branch 
office manager. 

The bank donated a lion 
cub named Homer to the 
Vilas Zoo in 1971 and, upon 
its arrival in Madison, the cub 
spent some time in a cage in 
the bank’s Downtown lobby. 
Today, Homer is the name of 
the bank’s stuffed lion mascot 
and inspiration for a savings 
program for youngsters called 
Homer’s Club. 

When the oil crisis hit in 
the 1970s, the bank opened a 
solar-heated Stoughton branch 

JOSEPH W. JACKSON III – State Journal

Jim Bradley succeeded his 
father, James, as president of 
Home Savings Bank in 1985. 

JIM BRADLEY 
President, Home Savings Bank

Age: 55

Address: Main office at 2 S. 
Carroll St.; four branch offices in 
Dane County

Web site: www.home-savings.com

Employees: 50 

Assets: $140 million

Family: Married to Libby; three 
children, Kate, Claire and Will

High-flying  
designs

“You get people here into the 
Middleton and Madison area that 
would never come here.” 

Gene Niswonger, co-owner, Air Graphics

ECONOMIC SNAPSHOT

April 21- 25 was National Small Business Week; 
a time when the important role that small 
businesses play in our economy is recognized 

and celebrated. The Small Business Administration 
announced the 2008 Wisconsin Small Business Per-
son, the management team at Marvel Manufacturing, 
a 100-year-old Oshkosh based manufacturer of high 
quality metal cutting saws. Unfortunately, few small 
businesses survive 100 years. In fact, most never 
celebrate their tenth anniversary. 

Data from the U.S. Census Bureau reveals that 9.8 
percent of the nation’s smallest businesses  ceased 

operation in 2004 (the most recent data available). The 
loss was more than offset by the number of new small 
businesses established during the year. Similarly, the 
Madison Metropolitan Statistical Area (MSA) lost 829 
— or 9.8 percent — of all businesses with less than 20 
employees in 2004. Although this was offset by the 
973 small businesses opened in the MSA during the 
year, it means that the inventory of small businesses in 
the MSA turns over about once every five years.  The 
Madison experience is consistent with the U.S. and is 
indicative of the high level of risk entrepreneurs assume 
and the volatile nature of small business. 

Small business turnover: Constantly opening, closing

Economic Snapshot  
is a weekly feature  
provided by the

Questions? Contact 
Professor Bill Pinkovitz, 
Center for Community 
and Economic Develop-
ment, UW-Extension at  
bill.pinkovitz@ces.
uwex.edu.

PART 1 of this month’s  
series on small businesses.

Small business turnover in Madison
Businesses with 1 to 19 employees in the Madison Metro-
politan Statistical Area (MSA), 2004:

SOURCE: U.S. Census

Middleton business makes airplane decals
By BARRY ADAMS  
badams@madison.com • 608-252-6148

MIDDLETON — Here, on the west side of 
the Good Neighbor City’s airport, is a micro-
cosm of what could have been for some lucky 
community in Wisconsin.

The gleaming hangar draws the rich, and 
sometimes the famous, who are looking for a 
way to make their airplanes stand out.

Some are venture capitalists. Others are 
corporate executives and successful entre-
preneurs. There’s even been the occasional 

Hollywood director. 
Air Graphics, founded in 1987, has out-

grown its 6,400-square-foot hangar and later 
this year will break ground on a $1.8 mil-
lion facility on the airport’s east side. When 
completed, the hangar will more 
than double Air Graphics’ 
space and allow its staff of 
10 employees to grow to 
more than 20.  

Designs from Air Graphics in Middleton are easy 
to find in many national aviation magazines. The 
company’s biggest customer is Cirrus Designs, one 
of the largest airplane manufacturers in the world. 

AIR GRAPHICS
Address: 3301 Echo Lane, Middleton Airport

Co-owners: Gene Niswonger and his son, 
Eric Niswonger

Founded: 1987    Employees: 10

Annual revenues: more than $1 million

Small businesses initially: 8,477
Opened: 973
Closed: 829

Net gain: 144 new small businesses

Some cities are equipped to fend off a recession 

Photos: JOSEPH W. JACKSON III — State Journal

Gene Niswonger, founder 
and co-owner of Air 
Graphics in Middleton, 
shows off a model of a fu-
selage used to test vinyl 
graphic designs created 
by his company, which is 
located at the Middleton 
Airport. The orange and 
yellow checkered design 
on this plane is for the 
Dubai Flight Academy in 
the United Arab Emirates.

Please see DECALS, Page C4

By ALLEN G. BREED
Associated Press

RALEIGH, N.C. — The ca-
tering business isn’t what 
economists would call “reces-
sion-proof.” Luckily for J.W. 
Walton, most of his biggest 
clients are.

The Catering Co. of Chapel 
Hill specializes in gala affairs, 
with fireworks, floral cen-
terpieces and fancy menus. 
About 70 percent of the firm’s 
business comes from the 

Triangle’s three big research 
universities: Duke down the 
road in Durham, North Car-
olina State in Raleigh and, 
of course, the University of 
North Carolina’s flagship 
campus in Chapel Hill.

Even with the national 
economy slipping toward the 
doldrums, business is steady 
here.

“We’re in a funny place,” 
says Walton, a partner and 
the firm’s catering/decor ser-
vices designer. “The universi-
ties and the hospitals and the 
things that make the unique 
mix of business in this area 
are somewhat less driven di-
rectly by the economic condi-
tions.”

There’s all kinds of talk 
these days about companies, 
industries and careers that 
are immune to these econom-
ic downswings. But are there 
“recession-proof” places?

Business consultant Mark 
Hovind thinks so.

Using data from the Bureau 
of Labor Statistics, Hovind, 
president of JobBait.com, 
compared job expansion in 
a number of key industries 
and work-force growth in 
various metropolitan areas. 
He came up with a list of 
about two-dozen areas where 
jobs outpaced the work force 
during the recessions of 1990 

J.W. Walton, a 
partner in The 
Catering Co. 
of Chapel Hill, 
is seen in the 
kitchen of the 
North Carolina 
business. Even 
with the na-
tional economy 
slowing, Walton 
says his busi-
ness is steady, 
partly because 
of its location 
in a university 
community.

GERRY BROOME – Associated PressPlease see ECONOMY, Page C8

Please see bradley, Page C2

Inside: Madison is not  
on JobBait.com’s list of  
“recession-proof” cites C8


