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Drowned Out: Adolescents are not hearing the Alcohol Industry "Responsibility" Advertising 
Adolescents are 239 times more likely to see an ad touting alcohol than to view an industry-sponsored ad about "responsible" drinking, according to a new study from the Center on Alcohol Marketing & Youth (CAMY).  Researchers who tracked more than a million alcohol ads broadcast between 2001 and 2005 said the alcohol industry spent $4.9 billion on product ads during the five-year period, but just $104 million on "responsibility" ads.  Just eight of 109 alcohol advertisers spent any money at all on responsibility ads, although a record amount ($24 million) was spent on such ads in 2005.  
If you remember, similar effects were found before the tobacco settlement about their advertising.  The media influences our children in many ways good and bad.  It is important to monitor where and how much influence the media has on our next 
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generation.

  A wonderful curriculum developed by the CDC called Media Sharp is available through the Waupaca County UW-Extension office.  In August Connie Abert, UW-Extension Youth Development Educator, will be conducting a workshop using this research based curriculum.  The workshop is free.  Call 715-258-6226 for more details.  For an executive summary and complete report of the alcohol advertising research, go to http://camy.org/research/responsibility2007/. 
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