The evidence base for WNEP curricula/lessons; EFNEP and SNAP-Ed ADULT educational projects February 2015
	Curriculum/lesson
	Theoretical base
	Evidence base
	Comments

	EFNEP

	Eating Smart, Being Active 
	Adult learning, social cognitive theory
	· Learner objectives and characteristics of lessons are based on extensive review of literature about the nutrition education needs of low-income families with young children. Past and on-going research continues to develop evidence related to the effectiveness of the Eating Smart, Being Active curriculum. For more information on evidence base, contact Gayle Coleman.
· Outcome evaluation published:
Auld G, Baker S, Conway L, Dollahite J, Lambia  C, McGirr K. Outcome Effectiveness of a Widely Adopted EFNEP Curricula. J Nutr Educ Behav. 2015;47:19-27. Developed and pilot tested by Colorado State University Extension and the University of California Extension.
· Evaluation of Wisconsin EFNEP indicates the program which uses this curriculum is effective in changing dietary quality, food resource management and food safety behaviors.
	8-lesson series is used only by EFNEP only in Wisconsin

Supplemental single lessons (Eating during pregnancy, Feeding Infants, Feeding toddlers) may be used by SNAP-Ed in Wisconsin

English & Spanish

	Mini lessons

	neFrames  (Nutrition Education Frames, for continuous loop, Powerpoint presentation or flipchart)
	Not stated
	· Learner objectives and characteristics of lessons are based on review of literature about nutrition education needs of low-income families and messages that resonate with mothers.
· Developed and tested for face and content validity, usefulness, and practicality by faculty and staff at Penn State University. 
· Formative evaluation only at this time.
Lohse B, Rifkin R, Arnold K, Least C.  A digital program informs low-income caregivers of preschool-age children about family meals. J Nutr Educ Behav. 2012;44:256-261. PubMed Link - http://www.ncbi.nlm.nih.gov/pubmed/22386387
	4 lessons appropriate for WNEP: Mealtime is Family Time, Eating Together as a Family is Worth It, Whole Grains, Eat Smart Get a Good Start…Breakfast 

All except Breakfast in English & Spanish

	Veggies – Try a Bite (flip chart )
	Transtheoretical model/Stages of change
	· Adapted from The F&V Connection which was a product of a USDA study. Results of this study indicate that most young adults (some with children) are in the contemplation stage when it comes to eating the recommended amount of vegetables. The flip chart incorporates strategies shown to be effective with young adults in the contemplation state of change.
Nitzke S, et al. A Stage-tailored Multi-modal Intervention Increases Fruit and Vegetable Intakes of Low-income Young Adults. Health Promotion.2006;21(4).
· No outcome evaluation at this time.
	English & Spanish

	Good for You, You’ve Decided to Eat More Fruit (flip chart)
	Transtheoretical model/Stages of change
	· Adapted from The F&V Connection which was a product of a USDA study. Results of this study indicate that most young adults (some with children) are in the action stage when it comes to eating the recommended amount of fruit. The flip chart incorporates strategies shown to be effective with young adults in the action state of change.
Nitzke S, et al. A Stage-tailored Multi-modal Intervention Increases Fruit and Vegetable Intakes of Low-income Young Adults. Health Promotion.2006;21(4).
· No outcome evaluation at this time.
	English & Spanish

	Healthy & Homemade displays (2013 & 2014)
	Adult learning theory
	· Learner objectives and display components are based on review of literature about nutrition education needs and preferences of low-income families.
· FNS Core Nutrition Messages used in displays have been tested (see below).
· No formative or outcome evaluation.
	Includes mini lesson plan in Educator’s Guide
English & Spanish

	Touching Hearts, Touching Minds
	Emotion-based messaging
Adult learning theory
	· These materials are based on review of nutrition education and advertising/marketing literature, and formative (focus groups) research with women participating in WIC and from diverse ethnic backgrounds and WIC staff. 
· Focus group results with WIC participants after the pilot testing indicate that participants liked the messages that made them feel good about themselves. They enjoyed the facilitated discussion lessons.
· No outcome evaluation is available at this time.
	WIC PC Group Education tool kit lessons are based on these emotion-based messages so would be considered an adaptation of Touching Hearts, Touching Minds

	Parent or adult groups (WIC, parent groups)

	MyPlate for My Family 
(formerly Loving Your Family, Feeding Their Future)
	Not mentioned
	· Learner objectives are based on review of the literature, formative interviews with low-income women with children between the ages of 2 and 18 years, and expert reviews.
· Website that includes on-line module with information on development of curriculum, http://snap.nal.usda.gov/resource-library/nutrition-education-materials-fns/loving-your-family-feeding-their-future
· No evaluation tool and no outcome evaluation are available at this time.
	Update in 2014; may be used as single lesson or short series

	Money for Food
	Adult learning theory
	· Learner objectives are based on review of the literature.
· Developed and pilot tested by UW-Extension.
· Outcome evaluation is based on intent to change behavior in food resource management. Evaluation in WNEP indicates the lessons are effective. 
	Single lessons, could use as series; plan to update subset of lessons in spring 2015

	Cooking Matters at the Store (formerly Shopping Matters)
	Not mentioned
	· This lesson has been used as part of Cooking Matters for many years.
· Outcome evaluation for this lesson is based on intent to change behavior. Evaluation results indicate this lesson is effective, see http://cookingmatters.org/at-the-store
	

	Healthy Babies
	Adult learning theory, Theory of Planned Behavior
	· Learner objectives are based on extensive review of the literature and expert review.
· Process evaluation indicated that mothers reported the lessons included the information they needed to feed their babies appropriately and give them more confidence in feeding their babies.
Horodynski MA, Baker S, Van Egeren L, Olson B, Brophy-Herb H, Auld G. The Healthy Babies Curriculum, J Nutr Ed Behav. 2014.46(2).
· No outcome evaluation is published at this time.
	Currently pilot testing 6-lesson series in Portage and Brown Counties and not available for use beyond pilot testing at this time

	Feeding for Healthy Eating
	Adult learning theory
	· Learner objectives are based on review of literature 
· FNS Core Nutrition Messages used in lessons have been tested (see below).
· Developed and pilot tested by the University of Maryland-Extension.
· Outcome evaluation is based on self-reported change behavior in feeding children. Outcomes reported in Maryland SNAP-Ed report indicate the lesson series is effective.
	Currently a 6 lesson series; several WNEP projects are pilot testing the lessons as single group lessons and/or a short series of lessons to determine effectiveness; single or short series should not be used beyond pilot test counties at this time

	Older adults

	Eat Smart, Live Strong
	Not mentioned
	· Learner objectives are based on a review of the literature about the nutrition needs and learning preferences of older adults and formative research, http://snap.nal.usda.gov/snap/ESLS/ProjectOverview.pdf .
· Evaluation results of a Wave II SNAP Ed demonstration project indicate that the lessons are effective at changing behavior.
	FNS updated in 2014

	Nutrition for the Young at Heart
	Adult learning theory
	· Learner objectives are based on a review of the literature about the nutrition needs and learning preferences of adults. 
· Developed and pilot tested by Michigan State University Extension.
· No outcome evaluation at this time.
	Lessons are getting old, but most still useful

	Miscellaneous

	FNS Core Nutrition Messages 
	
	· The messages developed by experts in nutrition education and communication, and program partners. Theywere tested with the target audience, low-income mothers (white, black & Hispanic.)
· Webinars describing development and research base, part 1 http://www.youtube.com/watch?v=2SRGKcibsSU&feature=youtu.be, part 2 http://www.youtube.com/watch?v=tE47xuXR33g 
	Not lessons
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